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TRAINING
TYPE

DESCRIPTION
SUMMARY

AUDIENCE

COST

OUTCOME

Level 1
Campaign Essentials

Learn the Taguchi
fundamentals
including:

+ Introduction to
Taguchi

+ User access

+ Creating campaigns
+ Creating activities

+ Building emails

+ Approval workflow
+ Deployment

+ Intro to reporting

+ Support process

Operators of Taguchi
—new and existing

+ Designers
+ Marketers

+ Analytics teams

+ Group session: Free
and available to all
Taguchi clients*

+ Client specific:
$1800 + GST

Level 1

Campaign Essentials
Certificate

Level 2

Targeting &

Segmentation

+ Background in
Boolean logic and
how it's applied in
Taguchi

+ Advanced use
of the Target
Expression Engine
— segment based
on demographic,
engagement or
purchase behaviour

+ Create dynamic
content segments
based on database
attributes

Operators of Taguchi —
recommended to have
completed the Level 1
Campaign Essentials
course

+ Group session: Free
and available to all
Taguchi clients*

+ Client specific:
$585 + GST

Level 2

Targeting &
Segmentation
Certificate

Level 2
Taguchi Automation

+ Become a Taguchi
Smart Path expert
by learning how to
create customer
journey automation
programs that
increase engagement
and conversion

Operators of Taguchi
— recommended

to have completed
the Level T Campaign
Essentials plus the
Level 2 Targeting &
Segmentation courses

+ Group session: Free
and available to all
Taguchi clients*

+ Client specific:
$585 + GST

Level 2

Automation Certificate

Level 2
Taguchi Insights &
Analytics

+ Gain a deeper
understanding of
each metric available
within Taguchi

+ Learn how to better
understand the
reporting in order to
make better decisions

Operators of Taguchi —
recommended to have
completed the Level 1
Campaign Essentials
course

+ Group session: Free
and available to all
Taguchi clients*

+ Client specific:
$585 + GST

Level 2

Insights & Analytics
Certificate

Level 2
Taguchi Smart
Template — Deep-dive

+ Detailed review of
your own Taguchi
Email Smart Template

+ Learn about each
block and the options
available

+ Know how to get
the most out of the
A/B and multivariate
testing optimisation
functionality

Operators of Taguchi —
recommended to have
completed the Level 1
Introduction to Taguchi
course

+ Group sessions: N/A

+ Client specific: $1500
+ GST per session

Level 2

Taguchi Smart
Template Certificate

Level 3

Taguchi Smart
Template -
Multichannel made
easy

+ Understand the
power of the Taguchi
Webform Smart
Template

+ Know how to
create powerful
multichannel
campaigns combining
forms, email and SMS

Operators of Taguchi —
recommended to have
completed the Level 2
Taguchi Smart Template
course

+ Group sessions: N/A

+ Client specific: $1800
+ GST per session

Level 3

Taguchi Smart
Template Certificate

Smart Template
& API coding

+ Overview of how
Taguchi Smart
Templates can
be built using a
combination of
JavaScript and CSS

Introduction to the
Taguchi API suite
and its general
capabilities

In house developers or
anyone who wants to
understand the code
behind the ‘magic’

+ Group session: Free
and available to all
Taguchi clients*

+ Client specific:
$585 + GST

Level 1

Developer Certificate

*All group session courses are held 2-3 times per year and are subject to demand.
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Learn the fundamentals of Taguchi so you can navigate
the platform with ease and create, manage and deploy
targeted and sophisticated email campaigns.

Key topics:
+ Introduction to Taguchi
+ User Access
+ Dashboard metrics
+ Creating campaigns
+ Creating activities
+ Taguchi Smart Template for Email
+ Testing optimisation
* Intro to Target Expressions
+ Personalisation
+ Approval workflow
+ Deployment
* Intro to reporting
* Subscribers and database structure
+ Creating a list
+ Settings

+ Support process

Course length: Allow 6—8 hours

Assessment: Trainees are required to build an
email based on a brief developed by Taguchi.
After this, Taguchi will provide feedback and
recommendations for improvements.

Outcome: Taguchi Level T Campaign Essentials
Certificate

Location: Taguchi Head Office unless otherwise
arranged
Audience: Operators of Taguchi — new and existing
+ Designers
+ Marketers

+ Analytics teams

Cost:

+ Group session: Free and available to all
Taguchi clients*

+ Client specific: $1800 + GST

*All group session courses are held 2-3 times per year and are subject to demand.



LEVEL

Targeting &
Segmentation |-

Enter a target expression
(subscribed lists 4813 and state = "Vic" and not (opened activities 18221 last 30 days count>=1) and purchased last year ¢

Target expression builder
All subscribers ~ who matchallof:

All subscribers who  are subscribed to any of list(s) Taguchi Master CRM (ID 4813) X Seacl

All subscribers have profiles matching - Vi

All subscribers do not match:
All subscribers who  opened

activity(-ies) Movie Monday's - 15/01 (ID 18221) * at least N times

All subscribers have made purchases at least N times




) atanytime

inthe last N day(s)

setup

edit - view report

®

extract recipients

Gain a deeper understanding of how to successfully
construct highly targeted and segmented email
communications including highly personalised content.

Key topics:

+ Background in Boolean logic and how
it's applied in Taguchi

+ Advanced use of the Target Expression
Engine to know how to target effectively
using the following types of data:

- Profile and demographic
- Taguchi engagement

- 3rd party engagement (e.g. website
behaviour)

- Purchase behaviour
- Products
- Recency, frequency, monetary value (RFM)

+ Create dynamic content segments within
your emails based on database attributes

Course length: Allow 2—3 hours

Assessment: Trainees are required to complete a
series of written tests which will be reviewed and
discussed during the course.

Outcome: Taguchi Level 2 Targeting
& Segmentation Certificate

Location: Taguchi Head Office unless otherwise
arranged

Audience: Operators of Taguchi — recommended
to have completed the Level T Campaign Essentials
course.

Cost:

+ Group session: Free and available to all Taguchi
clients

+ Client specific: $585 + GST for up to 5
staff members

*All group session courses are held 2-3 times per year and are subject to demand.
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Become a Taguchi Smart Path expert by learning how
to create customer journey automation programs that
increase engagement and conversion.

Key topics: Course length: Allow 2—3 hours

* How automation programs work in Taguchi Assessment: Trainees are required to build their

+ Creating your Smart Path own Smart Path based on a brief developed by
Taguchi. After this, Taguchi will provide feedback
and recommendations for improvements.

+ Linking activities through the path
Schedule
o + Using Target Expressions
09 ‘1 Outcome: Taguchi Level 2 Taguchi Automation

+ Scheduling and repeat functions .
Certificate

Incentive Offer
- - APl triggers
Introduction Offer - . .
455 » draf - D 4010 Location: Taguchi Head Office unless otherwise
arranged

Follow-up Offer
14:55 - draft * ID 4008

Audience: Operators of Taguchi — recommended
to have completed the Level T Campaign Essentials
plus the Level 2 Targeting & Segmentation courses.

Cost:

+ Group session: Free and available to all
Taguchi clients*

+ Client specific: $585 + GST

*All group session courses are held 2-3 times per year and are subject to demand.
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Insights &
Analytics
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Get a deeper understanding of each metric available
within Taguchi enabling you to quickly gain insights in

order to make better decisions.

Key topics:
+ Out of the box reporting including:
- Dashboard metrics
- Campaigns
- Activities

- Subscriber predictive modelling and
lifetime value

- Subscriber lists
+ CSV and PDF report extracts
+ Customised extracts using Target Expressions

+ Other custom report

Course length: Allow 2—3 hours

Assessment: Trainees are required to complete a
series of written tests which will be reviewed and
discussed during the course.

Outcome: Taguchi level 2 Insights & Analytics
Certificate

Location: Taguchi Head Office unless otherwise
arranged

Audience: Operators of Taguchi — recommended
to have completed the Level T Campaign Essentials
course.

Cost:

+ Group session: Free and available to all
Taguchi clients*

+ Client specific: $585 + GST

*All group session courses are held 2-3 times per year and are subject to demand.



LEVEL 2

Taguchi Smart
Template —
Deep-dive

Activity Editor

. Christmas Support Hours 2017 17

| sonpoor. | mnoneck |
() TaguchiMarketingTemplate

Subject 1

A reminder atout Taguchi Support hours over the holiday period 4

+add
Pro-neador

Normal business hours from Wed 27 - Fri 29 December**

W Enablo multariatetosting

LR Live preview

From: Taguchi Support <support

taguchicom au>

Subject: A reminder about Taguchi Support hours over the holiday period 4 @

Date: 11 January 2018 16:35:58

Hi Taguchi,

Below is a brief summary of Taguchi Support availab
Monday 25th of December and Tuesday 2nd of Ja

Like many companies we will have various staff away
period and apologise in advance if we take slightly o
usual

To ensure your queries are dealt with as promptly as

contact support via the portal

As usual please do not leave phone messages or er
either the Melbourne or Sydney office as these may

'L‘



ver the holiday
ond to a query than

possible, please continue to

/support or email

ails for any particular staff at
ot get answered.

Become the Taguchi Smart Template (email) expert by
diving into some of the sophisticated features available.
This course will not only act as a great refresher, but you
will learn the latest ways of executing campaigns more

efficiently and effectively.

Key topics:

+ Tailored review of your own Taguchi Email
Smart Template

+ Learn about each block and the options
available and the fields within each

+ Detailed review of the WYSIWYG editor

+ Know how to get the most out of the A/B and
multivariate testing optimisation functionality

« Clusters

+ Details on Running activity checks

Course length: Allow 2—3 hours

Assessment: Trainees are required to build an
email based on a brief developed by Taguchi.
After this, Taguchi will provide feedback and
recommendations for improvements.

Outcome: Taguchi Level 2 Smart Template
Certificate

Location: Taguchi Head Office unless otherwise
arranged

Audience: Operators of Taguchi — recommended
to have completed the Level T Introduction to
Taguchi course.
Cost:

+ Group sessions: N/A

+ Client specific: $1500 + GST per session

*All group session courses are held 2-3 times per year and are subject to demand.



LEVEL 3
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Taguchi Information Security Questionnaire 2017
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Information Secur
Questionnaire ai
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1. What should you report?

Security incidents

Policy non-compliances

Opportunities for improvement

Loss of access cards, keys and mobile computing devices

Al of the above

2. Wno shouid you report security issues t0?*




Understand the power and flexibility of the Taguchi

Webform Smart Template. Know how to easily create

clever multichannel campaigns combining forms, web-pages,
email and SMS.

Key topics: Course length: Allow 4 hours

 Creating Taguchi Webform Smart Template Assessment: Trainees are required to build a

specifically: webform and multichannel campaign based on

- Creating different field types a brief developed by Taguchi. After this, Taguchi

- Mapping correctly to your database fields ywll provide feedback and recommendations for
improvements.

- Form layout options
- Trigger emails after form subrmissions Outcome: Taguchi Level 3 Smart Template

ty Awareness Certificate
1d Feedback - Confirmation pages

Location: Taguchi Head Office unless otherwise

+ Webform applications including:
arranged

- Surveys
Audience: Operators of Taguchi — recommended to

- Competitions ]
have completed the Level 2 Taguchi Smart Template

- Preference Centers course.
- BEvents

Cost:
- Acquisition

+ Group sessions: N/A
+ Combining webforms with inbound SMS

and email to create powerful multichannel
campaigns

+ Client specific: $1800 + GST per session

*All group session courses are held 2-3 times per year and are subject to demand.



Smart Template

. ;;&;
E
API Documentation
Introduction
Authentication

Ertor Handling

ORI Activity Resource JSON Request/Response

Activities contain the content and metadata for emails, SMS messages, and web pages; their main purpose is to
be generated and sent/displayed to individual subscribers.

Queries When submitted or retrieved us
records are formatted as follow
Activity Resource

y Activity content is stored in a series of revisions, which provide version control functionality. Individual revisions

Cpeatiens can be approved, which enables them to be sent/displayed in response to 'live’ subscriber events.

Aside from its role in the administrative interface, the activity API should be used by third-party systems to create status: null,

and manage emails (e.g. in response to changes in a CMS), and send those emails to subscribers (e.g. in response "H't"e : 0

to defined events or a preset send schedule) subtype: null,
data: null,
campaign_i

Note that the ability to approve or reject activity revisions (or create them in the approved state) requires the AP| (“mzli

user to have appropriate privileges (Approve Activity and ‘Reject Activity’ respectively). Simply having 'Create organization_id
AuditLog Activity' o 'Update Activity’ privileges is not enough. These privileges will normally be assigned as part of a users's target_lists: n
membership in a User Class; contact Tag for further information. target_views: n

Common Fields
Revisions

Behavioural History

Campaign Resource N
The URI of an activity record request is similar to

Operations
Common Fields

Behavioural History Where <organi zation-id> is the numeric ID of the organization to which the activity belongs (this will be
allocated when an organization is created), and <activity-id> is the numeric ID of the activity record to
Audit Log retrieve.
Subscriber Resource An activity query URI looks like: e i,
tenplate_
Operations : . 2 approval_
tinestanp
Common Fields
Where <query> is structured as described under Queries in the Introduction section.
content:
Activity requests also support a revisions query-string parameter, which determines which of an activity's combinati
saved revisions are included in the response. The following values are supported E

Custom Fields

List Memberships

« deployed: Returns only the latest deployed revision;
Behavioural History °
« approved: Returns only the latest approved revision
AuditLog © latest: Returns only the latest revision, regardless of approval status; id: 2,
« history: Returns the entire revision history. template_
approval_
List Resource bt
f the revisions query-string parameter is not set, no revisions are returned. S tamp

}

Operations

ref: nul

Common Fields Operations ; :
approval_status
Activity resources support the following operations, specified either via the HTTP method (GET, PUT, POST,

Audit Lo
? DELETE) or via the _method query-string parameter if the HTTP method cannot be changed




Developers can get their ‘hands dirty’ and discover
all the technical possibilities with the Taguchi platform.

Key topics: Course length: Allow 2—3 hours

+ Overview of how Taguchi Smart Templates

. : L , Assessment: N/A
can be built using a combination of JavaScript

and CSS Outcome: Taguchi Level T Taguchi Developer

« Introduction to the Taguchi API suite and its Certificate

general capabilities including: . , ,
Location: Taguchi Head Office unless otherwise

- Trigger emails arranged

- Creating profiles )
Audience: In house developers or anyone who

- Retrieving data wants to understand the code behind the ‘magic’

- Creating lists
Cost:

+ Group session: Free and available to all
Taguchi clients*

+ Client specific: $585 + GST

*All group session courses are held 2-3 times per year and are subject to demand.



Delivering powerful marketing
automation technology in a
streamlined, uncomplicated
interface.

For more information please contact:

Matt Laverty
Professional Services Director

matt.laverty@taguchi.com.au
(613) 9290 4740
0421 625 030
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